Sociolinguistics
In-Class Group work

	Aim of Task:

To apply the communication model to web sites in order to focus on sociolinguistic differences.


Group tasks
· Go to the site below and characterize the sociolinguistic variation used by applying Harold Laswell’s communication model:
· Who (says) What (to) Whom (in) What Channel (with) What Effect?
· All your conclusions must be supported with precise linguistic observations (i.e. quotes to be shown and read out loud from the web sites)
· Fill out the table on p. 2 as preparation for your presentation to the rest of the class.

Group A
Mikkel Gulmann Madsen, Kirstine Vester, Frederik Slot Petersen, Mengqi Yang, 
Find your web site this way:
1. Google this exact phrases (in quotation marks”): ”Child Gun Safety and Gun Access Prevention Act of 2005”. 
2. Pick the hit that takes you to the following site: http://thomas.loc.gov/cgi-bin/query/z?c109:H.R.246.IH: (I have no clue whatsoever as to why you can’t go there directly, but you can’t!)

Group B
Magnus Berg Simonsen, Kamilla Bech Kofoed, Mathias W. Brejnebøl, Michel Magnussen, 
http://www.rnc.org/ 

Group C
Marc Feldskou, Line Steckhahn Sørensen, Christian Bach Esdorf, Kristian Hemmingsen, 
http://www.freespeech.org/fscm2/genx.php?name=home
Group D
Malte Boel Nordhuus, Noman Qureshi, Miamaja Frederiksen, Tue Voldbjerg Andersen, 
http://www.pipedoctorusa.com/whyteplumbing/Self_Help.html 
Group E
Maria Nielsen, Jes Nordberg Clausen, David Stark, Christian Caspersen, 1e
http://www5.letstalk.com/home.htm?depId=0&pgId=0&tNav=1 

Group E
Frederik Mørch Pedersen, Louise Clauson-Kaas, Julie Toft, Søren Hemmingsen, 
http://www.yellowstone-natl-park.com/wwwboard/chat2.htm 
Group F
Inas Bashir, Svend Steffensen, Alexander Stark, Camilla Anna Søholt Arentoft, 
http://www.50cent.com/ 








	The Laswell Communication Model

	
	Name of web site (title/heading, NOT Internet address)
	

	
	
	Sociolinguistic observations 
(language quotes) from web site
	Conclusions 

	1. 
	Who? (sender: who, social status, education, interests, etc.)


	
	

	2. 
	What? (message)


	
	

	3. 
	to Whom? (intended receiver: 
social status, education, interests, etc.)


	
	

	4. 
	in What Channel? (situation/
medium)


	
	

	5. 
	with What Effect? (the intended reaction of the receiver) 

	
	


